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Ethics in Business Marketing
Introduction
Ethics which range from personal to corporate acceptable code of conduct remains a very crucial aspect in business which cannot be ignored. For the business to be able to for instance market its products effectively, adherence to acceptable moral standards is important.  Since the aim of any business is profit marking, there is always a temptation to want to be involved in activities that violate morality especially when it comes to product promotion (Griseri, & Seppala, 2010). This paper, therefore, looks at ethics with regard to marketing in a business setting. Ethical issues that arise along this line will be explored through specific examples. Solutions for such ethical issues will be given in an effort to offer working solutions for business environments.
Ethical issues in Business Marketing
There are many ethical issues which relate to a business environment which has some marketing aspects. Since marketing seeks to link the business to its clients, issues of integrity are bound to arise. Some businesses become dishonest undermining their integrity. This is especially through giving information that is exaggerated in order to win over customers. This usually concerns a product. The business tries to include some features which may not be in the product in question (Murphy, 2010). Taking, for instance, adverts on a TV that involve competitive products. The business may give wrong information to appear like their product is superior to that of the competitor.
[bookmark: _GoBack]Discrimination is also an issue that arises. Businesses sometimes discriminate people due to differences in their buying capabilities and therefore they choose to market the products only to customers who they think have the potential. This is a violation of the rights of the other group with low-income abilities. Furthermore, business discriminates in terms of the quality thus giving some customers products of low quality with the assumption that they may not realize maybe due to their educational levels or inadequate information concerning certain products in the market (Murphy, 2010). Such discrimination is unethical. Other issues include overcharging customers and misadvising the market about the competitors’ products in order to gain an upper hand unfairly in the market. 
Solutions to Ethical issues in Business Marketing
Ethics ensure public trust and confidence towards the business whose role is to render diverse services to the public. Therefore, a business has to market their products with clients in mind. This is possible through education. Enlightening business people of advantages of upholding acceptable standard is key in solving the issue of integrity (Woiceshyn, 2011). Furthermore, there is a need to regulate standard thus ensure the information given meets the consumer’s needs. This can be made possible through the establishment of regulations that can be used to monitor business and thus protect the customers against corrupt individuals whose motives are profit marking without consideration of the consumers. Therefore proper regulatory bodies are key in the business world. These bodies can also offer ethical education to professionals in the business world and thus improve their ethics while selling out their products (Thompson et al., 2010).
Conclusion
In conclusion, it remains factual that ethical study continues to be an area of concern and importance for businesses. The need to provide solutions through ethical education and regulatory bodies remains relevant in this fast growing business market. This will eliminate ethical concerns such as integrity and discrimination which is unhealthy for both the business and the customers.
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